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The Analysis of Improving the Actual Effect of the Etiquette Course

WEN Xiao - ging
[Abstract] The course of Etiquette aims at molding fine individual images. The author has summed up four points about how to im-
prove the actual effect of this course. The points are as follows: arousing students’ attention to this course; adopting the teaching
method of practice; using various modernized teaching methods, such as DV camera shooting; reforming the traditional assessment.
[K0y words) etiquette lessons; effectiveness
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English-Chinese Translation of Brand Names in the Sophisticated Culture
LIANG Zki — hua ZHANG Li - jun

{Abstract] The trademark relates enterprise’ s image, the prestige, the strength and so on a series of important attributes, A suc-
cessful trademark translated name to develops the international market, the creation enterprise wealth to play the noticeable role -
The trademark is the language and writing and the national culture entity, in the different country’s commodity product label is con-
taining the respective culture, has the different cultural characteristic. Along with commodity economy’s high development and inter-
national trade’ s frequent intercourse, the trademark naming which and the translation symbolized as the commodity also becomes
more and more important and is rich in the influence. The Chinese and English trademark takes one cultural phenomenon, widely ex-
ists in the social life, to the enterprise commodity’s propaganda, the sales promotion, beautifies people’s life vital role, When trans-~
lates the Chinese trademark wants the special attention English to Chinese culture value idea, the cultural taboo and the cultural psy~
chology difference; Otherwise has the possibility to create the Chinese and foreign culture conflict. This article attempts West cultural
difference angle embarking, through to Chinese and English trademark example analysis, From the trademark word’s origin, the
characteristic and trademark word aspects and so on translation’s goal, strategy have carried on the elaboration, and exists some cul-
tural difference question has carried on the discussion.

lKey words] brand name; translation; culture
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